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Abstract

In today’s dynamic and competitive environments, intelligent strategic management requires
tools and approaches that can simultaneously optimize the utilization of existing resources and
identify new opportunities. Dual-power marketing, as a new approach, enables organizations
to be successful in both exploiting existing markets and exploring innovative opportunities.
This study examines the effect of dual-power marketing on market and financial performance
in small and medium-sized enterprises (SMEs) active in the information technology industry.
Data from this study were collected from 392 SME managers and owners using a questionnaire
and analyzed using structural equation modeling (SEM). The results show that marketing
exploitation has a positive and significant effect on market performance, and marketing
exploration has a direct and positive effect on both market and financial performance indicators.
In addition, it was found that market performance plays a key mediating role in influencing
financial performance. The findings of this study indicate that ambidextrous marketing can be
used as a smart tool to improve performance and achieve sustainable competitive advantage in
businesses..
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