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Abstract

This study aimed to explain and design a green strategic marketing model in the context of the
Iranian home appliance industry, using a data-based theorizing approach and the paradigmatic
model of Strauss and Corbin. Data were collected through in-depth interviews with 10 academic
and industrial experts, and through open, axial, and selective coding, the central phenomenon
of "corporate green marketing" was identified and its relationships with causal, contextual,
intervening conditions, strategies, and consequences were drawn. The findings showed that
sustainable development and corporate social responsibility as causal factors, supported by
contextual conditions such as ecological literacy and green purchasing motivation, and in
interaction with intervening conditions including climate change and consumer preferences,
shape strategies such as green advertising, green promotion, green distribution, and
environmentally friendly product design. These strategies have led to outcomes such as
increased consumer trust, improved organizational performance, and enhanced sustainable
loyalty, which in turn, in a feedback loop, helps to strengthen causal factors and continue the
path to sustainability. The results show that in the cultural and economic environment of Iran,
green marketing, beyond an advertising approach, as a strategy that creates advantages and
creates value, can be an effective tool for creating sustainable loyalty, improving brand image,
and responding to environmental concerns.
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